
GREEN REPORT

New owners print all jobs green
BY LARISA BRASS
news@knoxvillebiz.com

When10,000football fansat the
UniversityofTennesseeseason
openergotpostersat thegame’s
end, theyprobablydidn’trealizethe
BigOrangepromotionwasactually
green.

HartGraphics,usingastate-of-
the-artcomputer-to-plate,direct
imageprintingpress, receivedthe
gamedayshotfromaphotographer
atNeylandStadium,printedtheim-
ageanddeliveredthepostersback
tocampusbythethirdquarter.The
promotionwassponsoredbyAMG
MediaandtheVolunteerNetwork.

Theposterswereprintedon
greencertifiedpaperwithplant-
basedinksusingaprocessthat is
chemical-free.

HartGraphics’newownerssee
sustainabilityasgoldenopportu-
nity.

Husband-and-wifeBrentand
MarisaGoldenrecentlypurchased
theKnoxvilleprinter fromfounder
JohnHart.UnderMarisa’s leader-
ship,accordingtothetwo, thecom-
panyunderwentagreentransfor-
mation,andthecouplehasset their
sightsonwhattheyseeasasmall
butgrowingbusinessopportunity.

Overthepastyearandahalf,
HartGraphicshas invested$10,000
toobtainavarietyofcertifications
verifyingthepapertheyusewas
generatedinanenvironmentally
sustainablemanner.Thecompany
hasswitchedtovegetable-based
inksandenvironmentally-friendly
washesandfluids.Theyrecycle
everythingfromprintingplatesto
sodacans.And, forcertifiedgreen
jobs,everypartof theprocess is
tracked—fromthefellingofthe
treestofinaldelivery.

“Inthepast,printinghasbeen
kindofadirtybusinesstotheen-
vironment,sowe’retryingtodo
everythingwecantocleanthatup
towhereit is,basically,carbonneu-
tral,”saysBrentGolden,vicepresi-
dentofHartGraphics.

AChattanoogapapersupply
companyheldaseminarongreen

printing,andMarisaGoldenwas
intrigued.

“Isawthebenefits innotonly
that itwouldgiveusanedgeover
ourcompetitiontobeabletoclaim

thesecertifications,butalsotothe
environment,”shesaid.“That’sal-
waysbeenareally importantthing
tome.SoIsawbothsidesof it, that
itwouldbegreat forourcompany,

great fortheenvironment.”
Tobeabletooffer thewidest

varietyofproducts,Hartpursued
fourdifferentcertifications—For-
estStewardshipCouncil,Rainforest
Alliance, theSustainableForestry
InitiativeandPEFC,aEuropean
sustainableforest initiative—that
guaranteethat forests thepaper
comesfromareoperatedsustain-
ablyandlegally.

“Theseorganizationscameup
withverystringentguidelinesof
what itmeanstobecertifiedgreen,”
BrentGoldensays.“Thepaperhas
tocomefromacertifiedforest that
ishighlyregulatedand(for)every
treetheychopdowntheyhaveto
plant fourmore.Thepapermills
havetobegreencertifiedaswell.
Theshippingandthemanufactur-
ingandallof thepaperhastobe
certified.”

“It’sa timeconsumingprocess,”
MarisaGoldenadds.“Youhaveto
createwhattheycalldocumented
controlsystems,whichmeansfrom
thetimeanorder isplacedtothe
timeit’sdeliveredtothecustomer
youhavetohaveveryspecificpro-
cedures inplace.Soyouhaveto
basicallywritemanualsof these
proceduresforeachofthesecertifi-
cations.Andtheauditorcomesand
reviewseachoftheseprocedures
beforeyougetyourcertification.”

Eachprint job,certifiedornot,
willgothroughtheprocessesand
usethesamesustainableproducts,
shesays.

Certifiedjobsareofficiallyap-
provedbytheapplicablecertifi-
cationgroupbeforetheycanbe
dispatchedtothecustomer.Hart
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HartGraphics is a locally ownedprinting company that has gonegreen. The
company’s presidentMarisa Golden, right, and her husband Brent Golden
operate their company under four certifications that ensure that the busi-
ness operates under printing practices that are environmentally sound.
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